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Should exit polls be banned?

They influence undecided voters

coverage ol exit pollsis being reviewed. Although exit polls

have not gained new ground for their relevance, we have

now many more television channels going for exit. polls ina com-

petitive mode. That is how poll surveys have come fo stay and, in

fact, have become part of the poll process. The nmre{t; the time he-

tween counting day and the linal phase of poll scheddule the more
is the curiosity angle of exit polls.

Presenting the findings of an ¢xit poll, and even pre-pell sur-

veys i the midst of a poll schedule, could be

THIS is the second time in five years that the issue of media

People have right to information at all times

E most common argument levelled against exit polls is that

I they ipMuence voter preference and can lead people to change

a choice previously made regarling a candidate, ThEre 5 no

data that supports this and the absence of information o the con-
trary would suggest thal Iinb m:«llur] is nof backed by hard evidence.

Moreower, the act of jso ile, orsingling them oul, show

he avoided. Why should they be accused of influendng vater be-
haviour any mere orany less than pre-poll lorecasts? Exit polls are in
essence a relrespective snapshot ofRow the electorate has voted.

The existence ol exit polls thémselves is cas-

misleading. The general impression in any
case is that exit polls are not reliable as often.

ily and obvigusly explained by the notion thar
in ademocratic socicty people have the right

Certain Ivype in the coverage of exit polls by
television channels even before the comple-
tion of a staggered poll schedule; is botind to
viliate the poll process by influencing unde- §
cided voters in the remaining phases and fa-
cilitating a bandwagon effec,

Nevertheless, Tdo not think banning exit §
polls or the media coverage of exit polls, or
even pre-poll surveys is the right option. But,
inthe interest of free and fair elections, some |

guidelines, more by way of sell-discipline are N BHASKARA RAD
desirable. Self-imposed ones are far berter.  Chairman, Centre
Both “freedom of speech” as well as the hold- — for Media Studies
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to the free flovw of information at all times., This

allows for an hum}]_m;.m;sﬂg%ﬂ
upinicn and is Dot meant in any way W teade
ot influence personal acion on e part of vot-
e, Intemnationally, too, there has been a lot of
debate over the subject, but il has fot arrive

any conclusive verdict; most governments al-
| lowBXIT [Tl T Treats the pulblic’s right to
information as a farsuperior need than the sus-

- v picion that exit polls may have some remote
PARTHA RAKSHIT chance of influcndng voter behaviour.,
MDD, ACNielsen Most importantly, voters who fnally Gl o

ORG-MARG the ballot paper ane likely to be very clear abou

ing of “free and fair polls® are paramount fora
vibrant demogracy.

By making the Election Commission (EC) withdraw its directive
restricting exit. polls 10 certain timings, the Supreme Courtin 1999
had gone more by the book than by #spirit. The Election Com-
myission ook the indtiative with an understanding that such a
measure fadlitates free and fair elections. The restriction was on
publishing or broadcasting the results of such surveys even before
voting s complete everywhere. The need to reconsider such a
view is even greater in 2004 - for three reasons ~ one, proliferation
oftelevision news channels across the country; secondly, increasgd | o
competitivensss in the contests and, thirdly, such poll surveys are
not necessagily objective but, as seen recently, could be part of
PaArly campaigns, .

wemn 17y they have chosen o vore for the candidate
wiho has their favour, Coupled with such conviction, it is safe o ag
sume that their personal assessment aboul a candidate’s capabilities
—and not the informa urofanexit poll —will decide theie

choice. Indeed, research indicates that voters very often don't haye S
a seoond choice and will not v_@gﬁ%@%@%ﬂ the ong
PMW% TriTrdia the Fesalt of the polls
condieted fora given comsa) re announced only at the end ol
the day; afier the i 1htnfurc,cannm Lnﬂuenfethe

day’s nlhi]g

p!au. ATimitEcountny study by WAT RIVE

largest markest research bodies 5!5@.:Th:u an} effects -.c-f u:hange i

voter behaviour) ave difficult to prove and in any case are miniml:
e
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